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Connecting with businesses, people and ideas shaping our industry.
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At the heart of it
FURNITURE & JOINERY, CONNECTED

For more than 30 years, Furniture & Joinery Production has reported on 
the technologies, businesses, people and ideas shaping UK furniture and 
joinery manufacturing.

Today, F&JP combines authoritative editorial with targeted print and 
digital channels, newsletters, social media, specialist publications,  
the year planner and a developing industry directory.

At the centre of the title are decades of market knowledge, trusted 
industry relationships and experienced editorial leadership. Together, 
these give F&JP the insight and credibility to connect suppliers with 
manufacturers and decision-makers across the sector.

Across every channel, F&JP helps businesses build visibility, demonstrate 
expertise and stay connected to the people who matter.

This guide sets out our 2027 publishing agenda, audience and commercial 
opportunities — and how businesses can use F&JP to be seen, heard and 
recognised across the industry.

Put your brand at the heart of the UK furniture and joinery 
industry – connecting you with the manufacturers, suppliers 
and decision-makers shaping its future.

Our partners

ASSOCIATION
BRITISH FURNITURE
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A broad church 
A UNIFIED MANUFACTURING AUDIENCE

Furniture & Joinery Production is a long-established, multi-platform trade 
media title serving the UK furniture and joinery manufacturing sector.

Published monthly, F&JP reaches businesses across furniture 
manufacturing, KBB, joinery and woodworking, beds and upholstery, 
contract furniture, shopfitting, interiors and associated production 
sectors.

These audiences naturally overlap, reflecting the way modern 
manufacturers increasingly operate across multiple disciplines, materials 
and end markets.

Each month, 5,000 printed copies are distributed to a targeted 
selection of industry professionals, supported throughout the month 
by the Furniture & Joinery Production website, digital editions, email 
newsletters and social media.

F&JP’s strength lies in connecting the overlapping disciplines that  
make up modern furniture and joinery manufacturing — across our print  
and digital channels.

With 86% of circulation focused on furniture and joinery 
production, F&JP puts advertisers directly in front of the 
businesses driving the UK manufacturing sector

Our digital footprint continues to develop
Website: 204,990 views per annum with 170,562 users 

Digital edition average past 12 months: Page views 11,484, Edition views 831

Newsletter: 2069 opted-in subscribers  |  Third party emails (eshots): 1326

Latest Issue alerts: 1489

Socials: 7000+ 'followers' on LinkedIn,  X, Instagram, Facebook and YouTube

Based on an a print circulation of 5000 copies per issue, a typical issue's 
readership environment comprises:

Standard readership environment	

Furniture manufacturers	 38%	 1,900

Kitchen, bedroom & bathroom furniture manufacturers	 18%	 900

Woodworkers, carpenters, joiners, window & door manufacturers	 17%	 850

Bed & upholstered furniture manufacturers	 8%	 400

Office & contract furniture manufacturers	 5%	 250

Sawmills, timber yards, building suppliers & timber housing production	 4%	 200

Architects & designers with an interest in furniture/joinery production	 2%	 100

Production-facing suppliers, agents & representatives	 2%	 100

Shopfitters & the fit-out sector	 2%	 100

Boat, caravan & other vehicle manufacturers	 1%	 50

Leisure building production	 1%	 50

Allied production	 2%	 100
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Established in 2020, Media 66 was created with a clear purpose: to 
focus entirely on Furniture & Joinery Production and the specialist 
markets and audiences around it.

F&JP itself has been at the heart of the furniture and joinery 
manufacturing sector since 1994. John Legg, co-founder of the title, 
continues to shape its direction alongside editor Gemma, bringing 
together decades of editorial knowledge, industry relationships and 
a genuine understanding of the people, businesses and technologies 
driving the sector forward.

That editorial depth is matched by an experienced commercial team. 
Lisa, Sarah and Chloe work closely with customers and partners to 
build campaigns that do more than simply occupy space. They are 
designed to connect brands with the right audience, across the right 
channels, with the right message.

Behind them is the wider Media 66 team — the people who manage, 
organise, design, produce, co-ordinate and keep everything moving. 
They may work behind the scenes, but they are essential to everything 
we create.

Collectively, the team brings an incredible 133 plus years' experience, 
energy and commitment to the work we do. That depth of knowledge 
gives us something increasingly rare: continuity, perspective and a 
genuine understanding of the industries we serve — alongside the drive 
and enthusiasm to keep evolving.

Today, F&JP is much more than a magazine. It is an established, 
growing, multi-channel platform connecting machinery, materials, 
components, software and service suppliers with an engaged audience 
of furniture and joinery manufacturers, production professionals and 
business decision-makers.

That specialist focus is also helping Media 66 grow into new markets. 
In March 2025, in partnership with IWIN, we launched Irish Contract 
Interiors into the Irish market, extending our reach into the contract 
interiors sector and creating new opportunities for brands to connect 
with a highly relevant professional audience.

Across print, digital, online, email, video and industry-led content, 
our proposition continues to evolve around one simple objective: to 
create specialist media platforms that are informed, trusted, useful and 
commercially effective.

We know these markets because we have spent our careers working 
in them. We know the people because we have built relationships over 
decades. And we continue to create this work because, quite simply, 
we care about the industries we serve and the businesses within them.

Our focus is specialist, our experience runs deep, and our ambition 
keeps growing.

About us
THE TEAM BEHIND MEDIA 66

“Some 133 years of combined industry 
experience sits behind Media 66 – giving 
our titles the knowledge, relationships 
and specialist focus to grow with the 
markets we serve”

Who we are:

John Legg
EDITORIAL DIRECTOR

john@media66.net

Gemma Lochhead
EDITOR

gemma@media66.net 

Lisa Williams 
BUSINESS  

DEVELOPMENT MANAGER

lisa@media66.net

Chloë May Brown Coe
SALES EXECUTIVE

chloe@media66.net

Sarah Wilson
SALES EXECUTIVE

sarah@media66.net

James Ash
PRODUCTION

studio@media66.net

Nyall McCurrach
DIGITAL CONTENT

digital@media66.net

Steve Merrick
COPY ADMININSTRATION & DATA

production@media66.net

Wendy Williams
ACCOUNTS

accounts@media66.net
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Connect with our socials …
                          
                 Furniture & Jonery Production                          @FurnitureProdEd                          fjpmagazine                          furnitureandjoineryproduction

Contacts
Editorial contacts

Gemma Lochhead
EDITOR

01424 834962
gemma@media66.net

John Legg
EDITORIAL DIRECTOR

07764 650656
john@media66.net

Lisa Williams
BUSINESS DEVELOPMENT MANAGER

01424 834829
lisa@media66.net

Chlöe May Brown Coe
MEDIA SALES EXECUTIVE

01424 834567
chloe@media66.net

Sarah Wilson
MEDIA SALES EXECUTIVE

01424 834008
sarah@media66.net

Advertising contacts
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Furniture & Joinery Production’s 2027 editorial roster has been carefully 
planned to maximise engagement with our readership by focusing on the 
technologies, materials, production processes and market sectors that 
matter most to furniture and joinery manufacturers.

Each issue carries two clearly defined features, giving readers a strong 
mix of practical, relevant and timely content while providing advertisers 
with a natural editorial environment in which to align their products, 
services and expertise. 

Across the year, each core feature appears twice, creating regular 
opportunities for advertisers and maintaining a balanced spread across 
machinery, materials, components, software, processing technology and 
sector-specific production.

The schedule has also been shaped around key industry events, allowing 
previews, reviews and wider editorial coverage to complement the 
feature programme at the points when reader interest is likely to be 
highest.

Supplied editorial content

We work with advertisers to develop supplied material into clear, 
engaging editorial in F&JP’s house style. Content can range from 
professionally prepared PR to bullet points, Q&As, website or blog 
material and even social media posts. 

Where required, we’ll shape and edit the material, seek substantiation 
for any claims where required and may add an independent F&JP voice 
to ensure the finished article remains credible and informative. Where 
substantial editorial work is required, a proof will be supplied for  
factual approval, provided material is received within the agreed  
editorial deadline.

The advertorial option

In addition to editorial and advertising options, advertorials offer 
advertisers greater freedom over messaging, imagery, branding and 
design, allowing products, expertise and company stories to be explored 
in their chosen format. This added flexibility and prominence is offered 
at a premium, reflecting the enhanced creative opportunity. Advertorial 
content is clearly identified as such.

Editor’s Focus

Alongside the monthly features, each issue also includes an Editor’s Focus 
–  a broader editorial article exploring the commercial, operational and 
strategic issues affecting manufacturers, from skills and sustainability to 
investment, productivity and future market direction.

Deadlines

To ensure every issue is planned, produced and distributed effectively, 
F&JP works to clearly defined editorial and advertising deadlines.

Editorial deadlines allow sufficient time for research, interviews, 
commissioning and production, while advertising and advertorial 
deadlines ensure booked campaigns are supplied, checked and prepared 
in time for publication.

Advertisers are encouraged to book early wherever possible, particularly 
around major feature issues and industry events, where reader interest 
and demand for relevant positions can be especially strong.

This combination of forward planning, clearly defined themes and 
dependable production deadlines is designed to maximise reader 
engagement throughout the year – while giving advertisers greater 
visibility, relevance and opportunity to connect with the F&JP audience.

Editorial
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OSTERMANN now supplies a selection 
of wood veneer edgings available not 
only in standard widths, but also in any 
width between 16 mm and 100 mm. 
This service enables users to work with 
non-standard board thicknesses and to 
produce veneered components, such as 
wooden slats, efficiently.

The company stocks more than 70 wood 
types, four thicknesses and up to seven 
standard widths. The new option allows 
veneer edgings to be cut to any required 
width, offering flexibility for a range of 
applications, including the construction of 
slatted wall features.

“You order – we produce”
The slitting of ABS edgings to any 
required width has long been part of the 
OSTERMANN service. This option is now 
also available for selected wood veneer 
edgings. Widths from 16 mm upwards 
can be produced to order and are 
available via the OSTERMANN online shop 
or by telephone.

Perfect for making wooden slats
Wooden slats continue to be used in 
a variety of interior applications, such 
as wall cladding, wardrobes and room 
dividers. 

With their consistent surface quality 
and ease of processing, veneer edgings 
can be suitable for this purpose. The new 
cutting service provides a simple method 
of obtaining veneer edgings pre-cut to the 
desired width.

All from one source
Alongside wood veneer edgings, 

OSTERMANN offers a broad range of 
materials and accessories for furniture 
and interior construction. These include 
abrasives, veneer glues, profiles and 
connectors suitable for the assembly 
of slatted walls and other interior 
design projects.

Further information on the new 
service can be found by entering the 
search term #highlights10 using the 
Osterman website.
01905 793550
sales.uk@ostermann.eu
www.ostermann.eu

“Offering veneer 
edgings in any width 
gives manufacturers 
greater flexibility with 
natural materials”

Wood veneer edgings 
in any required width

Ostermann now offers a selection of wood 
veneer edgings not only in up to seven 
widths from stock, but also cut to any 

required width between 16 and 100mm.

OSTERMANN’s new slitting service makes 
cutting wood veneer edgings fast and precise.

74
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reflective of wider social trends and the 
pace of digitalised life.  

Head of EGGER Design and Decor  
Management Klaus Monhoff tells us: “A 
feeling of security is often sought with 
our own four walls, as this is where we 
can implement the most control over our 
environment and our lives. Interior trends 
for the future must therefore be both 
reliable and adaptable.”

The concept is reflected in new decors. 
Colour evolves towards muted yet bold 
shades, and widens to include an elegant 
spectrum of natural greens and rich reds, 
as well as developments in the established 
blue-grey trend. Ever present, neutrals now 
take on a warmer, more calm appearance 
for heightened combination opportunities.  

Klaus also explains the evolution of 
woodgrain reproductions towards a 
redefined simplicity: “Oak is still the most 
important woodgrain, but it has evolved 
from a strikingly rustic to a calm and more 
adaptable variant. Reproductions are no 
longer given authenticity through cracks 
and knots, but through texture, such as the 
new ST40 Feelwood Oakgrain. This latest 
generation of EGGER synchronised pore 
surfaces reflects the trend for reserved, 
matt wood effects, but still has the 
signature depth to touch.

“Material reproductions also offer 
simplicity. Instead of abstract designs, 

natural looking slate and marble are 
increasingly found in interior design 
schemes, commonly as the underpinning 
feature in frontals and furniture. The 
texture development ST76 Mineral Rough 
Matt enhances new finishes, enabling 
timeless designs. The theme continues 
with metallics, with new UK texture ST20 
Metal Brushed offering a stylishly matt and 
contemporary reproduction. 

“Feedback from customers has been 
exceptional. ST40, ST76 and ST20 have 
been firm favourites along with the muted 
uni-colours that combine well with the 
other finishes we have on offer. I can’t 

wait to see the results of the Decorative 
Collection 24+ in both private and public 
spaces across the UK and Ireland.”

With the new Decorative Collection, 
EGGER is also establishing a new type of 
decor advice and combination motif: the 
EGGER Capsule Concept. “We use the 
capsule concept for the presentation of 
decors and thus provide recommendations 
for a wide range of applications, trend 
themes and combination options,” explains 
Klaus. These award-winning capsules, 
provide a high degree of design freedom 
and flexibility and feature in the swatch 
and collection launch campaign. 

Time for a greener future.
With the Decorative Collection 24+, EGGER 
leads the way towards an environmentally 
sustainable future. Internationally, the 
publicised commitment to achieve 
NetZero by 2050 is complemented by 
the UK market’s pledge to plant a tree for 
every registration of the new Decorative 
Collection 24+ swatch.

Aimee told us: “The launch of our new 
collection is a pivotal moment for the 
furniture and interior design industry. 
We are providing our customers with the 
products and finishes they need to create 
stunning, yet sustainable furniture and 
interior design over the next few years.” 

EGGER is taking the Decorative Collection 
24+ on a UK tour in March, contact your 
local EGGER distributor to find out when 
the collection will visit their site.
www.egger.com/decorative-collection 
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Leading the way in surface innovation, TM12 PerfectSense 
Omnipore Matt pairs elegant woodgrain reproductions with 
a matt lacquered finish, which reduces light reflections and 
gives dark wood reproductions a sophisticated appearance

With its comprehensive PerfectSense® portfolio, EGGER offers even more design options 
in in-demand, velvet matt decors, now including an expanded colour palette and stylish 
woodgrains.  Anti-fingerprint technology makes the surfaces functional and easy to clean
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That is an unusually unequivocal 
statement of intent for a family business 
entering its sixth decade.

The route towards it will not depend 
on one initiative alone. Increased market 
share, continued investment in people 
and processes, R&D, new technologies, 
development of proprietary products and 
further acquisitions where appropriate all 
have a part to play.

But there is a useful consistency 
between what was visible during the 
original visit to Elmbridge’s headquarters 
and the subsequent conversations 
with Barrie and Angus on the stand at 
Professional Woodworking Expo.

This is a company proud of where it 

came from, but seemingly much more 
interested in where it can go.

Fifty years after Elmbridge began life in 
the Freeman family garage, the business 
has grown into something its founder 
could scarcely have envisaged. Yet 
perhaps the more interesting part of the 
story is that the current generation clearly 
believes there is considerably more still 
to build.

“Fifty years have given Elmbridge 
its heritage. With a new generation 
at the helm and an ambition to triple 
the business over the decade ahead, 
the next chapter could prove its most 
significant yet.”
www.elmbridgeuk.com

Follow us on Linkedin @furniture-joinery-production
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18  EVENT REVIEW / PROFESSIONAL WOODWORKING EXPO

With Professional Woodworking Expo 
2026 geared towards small and medium-
sized woodworking manufacturers, 
TM Machinery exhibited the Striebig 
Compact vertical panel saw alongside 
the AL-KO Power Unit 160 dust 
extraction system — two machines 
chosen for that audience, and built to 
help workshops improve productivity, 
make better use of available space and 
invest in equipment that keeps delivering 
value as the business develops.

“The conversations refl ected what we’ve 
been seeing in the market for a while now,” 
says Managing Director Matt Pearce. 
“People are still investing, but they’re 
taking a lot more time over it — weighing 
things up much more carefully than they 
would have a few years ago.”

Striebig – beyond the cut
The Striebig Compact gained the attention 
of workshops where every square metre 
matters. Its vertical design requires as 
little as a third of the fl oor space of a 
sliding table saw setup, letting full-size 
panels be cut quickly, accurately and 
safely without the extra room needed to 
handle large boards. But fl oorspace wasn’t 
the only thing visitors raised — materials 
handling came up just as much.

“It’s about not having to handle big 
sheets fl at,” says Matt. “One person can 
load a full sheet straight onto the machine 
and break it down safely — you’re not 
tying up two people just to move a 
board around.”

That combination of a small footprint 
and easier handling makes the Compact 
particularly well suited to growing 
workshops. Full-size panels can be 

processed safely and effi ciently, removing 
unnecessary lifting and smoothing 
the workfl ow — allowing workshops 
to increase output without needing 
more space.

Choosing the Compact doesn’t mean 
compromising on precision. It delivers the 
same cutting accuracy and repeatability 
that have become synonymous with 
the Striebig name, producing assembly 
and glue-ready edges straight from the 
saw to minimise waste and reduce the 
need for secondary processing. Available 
with digital measuring on both axes, a 
scoring unit and Striebig’s OptiDivide 
cutting optimisation system, the 

machine can be confi gured for the way 
each workshop works, while providing 
the fl exibility to develop as production 
requirements change.

Many visitors were already familiar with 
the Striebig name and its reputation. 
What surprised them wasn’t the 
Compact’s capability, but the level of 
investment required.

“People know Striebig are top-end 
machines, so they expect the price to 
match,” says Matt. “But once we’d talked 
them through what you actually get — a 
brand-new machine, delivered, two-year 
warranty — quite a few realised it was 
more within reach than they’d assumed.”

Looking beyond the purchase price

Matt Pearce, Managing Director of TM Machinery at PWE 2026.

The Striebig Compact’s precision-engineered 
saw unit helps deliver the ±0.1 mm cutting 
accuracy the brand is renowned for.

TM Machinery’s stand at PWE focused on practical solutions for smaller and growing workshops.

www.furnitureproduction.net/events
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28  EVENT REVIEW / PROFESSIONAL WOODWORKING EXPO

A fistful of completed enquiries 
told its own story at the OHRA UK 
stand during this year’s Professional 
Woodworking Expo (PWE). For sales 
director, Stephen Dimond, both the 
volume and quality of those responses 
provided an encouraging indication that 
woodworking businesses continue to 
invest in solutions capable of delivering 
long-term operational performance and 
value, rather than simply lower prices.”

Speaking during the exhibition, Stephen 
said the conversations taking place 
throughout the show reflected a growing 
awareness that warehouse storage is 
far more than a means of organising 
stock. Well-designed racking systems 
can improve workflow, maximise 
available space and contribute to safer, 
more efficient operations – particularly 
for businesses handling timber, board 
products and long-length materials.

“The quality of the enquiries has been 
particularly encouraging,” he said. “In 
a constant flow, visitors have come 

to the stand with genuine project 
ideas to discuss rather than simply 
collecting brochures.”

Rather than focusing solely on price, 
Stephen suggested many visitors were 
keen to understand the longer-term 
benefits of investing in engineered storage 
systems. The OHRA team also highlighted 
the engineering and service differences 
that distinguish its systems from lower-
cost alternatives. 

Discussions regularly centred on 
structural performance, engineering 
integrity, range breadth, its adaptability, 
longevity of service and the technical 
support available throughout the design 
and installation process.

“Customers are becoming much more 
aware of the difference between buying a 
racking system and investing in a storage 
solution,” says Stephen. “They want 
something that’s designed around their 
operation and will continue to perform for 
many years.”

That emphasis aligns closely with 
OHRA UK’s approach, which combines 
heavy-duty engineering with ongoing 
investment in product development 
and customer support. As warehouse 
operations – both external and internal 
– become increasingly integrated into 
overall production efficiency, storage 
infrastructure is being viewed as an 
important contributor to productivity 

rather than a secondary consideration.
For Stephen, PWE demonstrated 

that this message is resonating with 
the woodworking sector. The level of 
interest shown throughout the exhibition 
suggested many businesses are taking 
a broader view of capital investment, 
weighing lifetime value, operational 
efficiency and supplier expertise alongside 
initial purchase costs.

If the steady flow of notices of interest 
collected during the exhibition is any 
indication, exhibitors able to demonstrate 
practical, long-term benefits continue to 
attract serious attention. For OHRA UK, 
this year’s PWE proved to be more than a 
successful exhibition – it provided further 
evidence that quality engineering and 
expert support remain persuasive selling 
points in a market focused on sustainable 
operational improvement.
www.ohra.co.uk

OHRA UK reports quality leads at 
Professional Woodworking Expo

“Customers are becoming 
much more aware of 
the difference between 
buying a racking system 
and investing in a 
storage solution”

www.furnitureproduction.net/events
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Market launch of 
Egger’s Decorative 
Collection 24+

After months of preparation, the EGGER 
team is delighted to present its new, 
rolling collection concept for distributors, 
designers, architects and fabricators.

EGGER’s new Decorative Collection 24+ 
is packed with inspiring new introductions 
and a wide range of digital tools.

The collection has evolved from its last 
release in 2020, to expand its offer of 
adaptable interior design solutions that 
reflect increasingly changing design trends 
in the post-pandemic market.  

“The past four years have been 
marked by uncertainty. Special market 
requirements, a dynamic competitive 
environment and fast-moving trends have 
pushed us to fully rethink the concept of 
our Decorative Collection,” says Hubert 
Höglauer, Head of Product Management 
and Marketing Furniture and Interior 
Design for EGGER Group.

With the Decorative Collection 24+, 
EGGER presents a rolling collection for 
the first time. This means that it will be 

updated with new decor and texture 
combinations every two years, which will 
enhance the existing range. 

Aimee Fletcher, EGGER UK’s Design and 
Product Manager, has expertly pulled 
from the international range a bespoke 
collection of 158 finishes that will be 
available from the UK stock programme, 
with widespread availability throughout the 
distributor network and a fast turnaround 
to streamline project delivery. 

This UK stock programme includes 102 
new decors and six new textures. Among 
those are 25 developments in matt surface 
technology, including award-winning 
PerfectSense Lacquered Chipboard in 
solid colour and woodgrain reproductions.  

Other new arrivals include 19 innovative 
material finishes that offer opulent 
surfaces in natural stones and luxurious 
metallics.  

A consolidated range of 50 Door 
Size Laminate finishes, nine Coloured 
Core Laminate options, 39 Worktop 

reproductions across two thickness 
and three formats, 12 Accent Edgings 
and a matching edging for every finish, 
completes EGGER UK’s expansive stock 
offer of more design possibilities for 2024 
and beyond.

The new simplicity in decor  
and texture innovations
The international Decorative Collection 
24+ is characterised by a new simplicity, 
offering a flexibility in design that is 

54  products

Aimee 
Fletcher, 
EGGER UK’s 
Design and 
Product 
Manager

EGGER’s award-winning capsule concept combines design inspiration and material solutions into one compact 
resource.  Built on the ‘capsule wardrobe’ concept, complementary finishes are shown in versatile decor families 
that allow for a wide variety of combinations, perfect for helping their customers to create new design ideas 
from select ranges

With new texture introduction 
ST76 Mineral Rough Matt, 
stones, slate and marble 
reproductions take on a 
natural, unfinished feel with 
a matt appearance, offering 
new ways to add an element 
of nature to designs

Innovative new texture ST20 Metal Brushed offers 
impressive realism in metallic reproductions.  
Strikingly brushed, the finish is available in a range 
of decors to add a sense of luxury to any design

Time for a touch of nature in the Decorative 
Collection 24+ with new ST40 Feelwood Oakgrain, 
The matt-in-matt finish of this synchronised pore 
surface takes woodgrain reproduction closer to 
the look and feel of true veneer than ever before
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32  SURFACING & DECORATIVE PANELS

For furniture manufacturers and 
joinery businesses, access to the right 
materials is only part of the production 
challenge. Increasingly, flexibility, 
processing capacity, consistency 
and the ability to respond quickly 
to changing order volumes are just 
as important.

Decorpanel, part of Premier Forest 
Products, has developed its operation 
around precisely those requirements, 
combining a comprehensive range 
of timber panel products with 
extensive in-house processing and 
manufacturing capabilities.

Serving furniture manufacturers, joiners, 
the kitchen, bedroom and bathroom 
(KBB) sector, construction and interiors 

markets, Decorpanel provides customers 
with a single source for both panel supply 
and precision processing.

Its product portfolio includes hardwood 
and softwood plywood, birch plywood, 
decorative panels, OSB, furniture-grade 
chipboard and MDF, alongside specialist 
timber products including PAR birch and 
Accoya® Wood.

That breadth of supply is backed by 
Premier Forest’s established global 
supply chain and timber expertise, giving 
customers access to a wide choice of 
products and leading brands.

But it is Decorpanel’s ability to combine 
material supply with processing that 
provides an important additional 
dimension for manufacturers.

An extension of the factory floor
With more than 25 years’ experience 
in panel solutions, Decorpanel has 
invested in manufacturing technology 
and machinery capable of undertaking 
both straightforward and complex 
processing work.

Its services include precision cutting, 
including oversized panels and advanced 
building materials, drilling, CNC 
routing, edge banding, profiling, tongue 
and grooving, laminating, bonding, 
painting, component manufacture and 
fire-retardant treatment.

For a furniture or joinery manufacturer, 
this means Decorpanel can effectively 
become an extension of its own 
manufacturing operation.

Rather than investing in additional 
machinery or permanently increasing 
production capacity to meet temporary 
peaks in demand, customers can outsource 
elements of production to Decorpanel. 

More than panels – Decorpanel provides 
a flexible extension to manufacturers’ 
production capacity

“It is Decorpanel’s ability to combine material supply 
with processing that provides an important additional 
dimension for manufacturers”

www.furnitureproduction.net/products
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That can be particularly valuable 
when a manufacturer wins a large 
order, reaches capacity or requires a 
specialist process that it cannot efficiently 
undertake in-house.

At the same time, the service is 
sufficiently flexible to support smaller and 
bespoke requirements.

This combination of scale and flexibility 
enables customers to use Decorpanel 
in the way that best suits their individual 
production model, from processing 
individual components to supporting 
larger production runs.

“Our aim is to make life easier for 
manufacturers,” says Anthony Hopps, 
Group Processing Director at Premier 
Forest. “We can supply the panel product 
and then undertake the processing 
needed to turn it into a component that is 
ready for the next stage of production.

“That means in addition to fulfilling 
full-scale projects, we can also support 
a customer when their own factory 
is at capacity, provide specialist 
processing capability when required 
or become a regular part of their 
manufacturing operation.

“The important thing is flexibility. 
Customers don’t necessarily want to carry 
more stock or invest in additional capacity 
to deal with peaks in demand. We can give 
them access to that additional capability 
when they need it.”

From board to finished component
Bringing panel supply and processing 
together also has practical advantages for 
purchasing and production teams.

Instead of sourcing materials from 
one supplier and arranging processing 
elsewhere, customers can manage both 
through a single operation. 

This can simplify procurement and 
project management while reducing the 
logistical burden of moving materials 
between different suppliers.

Decorpanel also offers flexibility in 
ordering and delivery, ranging from 
full loads to pick-a-pack quantities. 
For manufacturers, the ability to order 
according to actual requirements can help 
manage stockholding, waste, cash flow 
and factory space.

Precision is equally important. 
Decorpanel’s investment in advanced 
manufacturing technology enables 
accurate and consistent production across 
cutting, CNC routing, drilling, profiling 
and finishing processes, supported by an 
experienced production team.

The company operates from three 
manufacturing locations, providing 
nationwide delivery and giving it the 
capacity to support customers and 
projects across the UK.

Specialist KBB manufacturing
Alongside its wider panel processing 
operation, Decorpanel has developed a 
specialist KBB offering for fitted kitchens, 
bedrooms and bathrooms.

Decorpanel KBB manufactures and 
supplies made-to-measure doors, panels, 
cabinets and worktops, with the capability 
to produce everything from individual 

components through to complete 
cabinetry ranges.

Bespoke cabinet ranges are available 
in contemporary and classic styles, 
supported by in-house customisation, 
made-to-order production and 
cut-and-edge services.

For KBB manufacturers and suppliers, 
this provides another way of adding 
production capacity without necessarily 
adding fixed manufacturing overheads. It 
can also provide the flexibility required for 
bespoke projects, short production runs 
and larger-scale contracts.

Responsible sourcing
Sustainability and responsible sourcing are 
also increasingly important considerations 
throughout the furniture and joinery supply 
chain. Decorpanel can supply certified 
products on request, helping customers 
meet their own procurement and 
sustainability requirements.

The business also benefits from the 
wider expertise and market presence of 
Premier Forest, an award-winning timber 
specialist and a supplier member of the 
British Furniture Association.

For Decorpanel, however, the 
proposition ultimately comes back to 
manufacturing flexibility: combining 
access to an extensive panel range with 
the machinery, people and capacity 
required to process those materials to a 
customer’s specification.

“Manufacturers are continually looking 
at how they can improve efficiency while 
remaining responsive to their customers,” 
Anthony adds. “Our role is to give them 
another option.

“Whether that is supplying the raw 
panel, producing a precisely machined 
component or helping a customer fulfil an 
order when their own production lines are 
full, we want Decorpanel to be seen as a 
genuine manufacturing partner rather than 
simply another supplier.”
www.decorpanel.co.uk

Follow us on Linkedin @furniture-joinery-production
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Carbon data is therefore becoming 
a commercial advantage for those 
manufacturers who can provide this 
information, and a valuable tool for 
improving products and processes. 

The good news: the data tells a 
useful story
Carbon data can unlock useful insights 
that help manufacturers design more 
sustainable, cost-effective products.

When The Furniture Practice analysed 
which items drove the most emissions 
across projects, the results were 
genuinely instructive. In one office fit-out, 
workstations alone accounted for over 
half the furniture footprint. In an amenity 
space, a single lounge chair design 
accounted for nearly a third.

Once you can see where the carbon sits, 
you can do something about it. 

Some examples include swapping 
chrome-plated steel for solid timber 
finished with natural oils, designing 
products for repair and disassembly rather 
than landfill, and powering production with 
renewable energy. These changes can 
also help reduce  Scope 3 emissions – 
those that impact a client’s footprint.

Carbon data stops being a box-ticking 
exercise and becomes a design tool, one 
that often points towards lighter, smarter 
and more durable products.

Where the demands are heading
The direction of travel is clear. Emissions 
data from The Furniture Practice has 
already helped inform the UK Net Zero 
Carbon Buildings Standard’s fit-out 
benchmark, and an industry whitepaper is 
in progress to set common benchmarks 
for furniture carbon reporting. Product-
level data, in the form of Life Cycle 
Assessments (LCAs) and Environmental 
Product Declarations (EPDs), is 
becoming an expectation, particularly for 
manufacturers supplying into commercial 
projects with sustainability targets.

For manufacturers, that translates into a 
few practical steps: provide compliant LCA 
or EPD data, offer take-back programmes 
and extended warranties, and design for 
disassembly with replaceable components 
and fewer glues. None of this happens 
overnight, but every step makes you a 
more attractive, future-proofed supplier.

Start with measurement
The key is to know your numbers. You 
can’t reduce, report or prove anything 
without a credible baseline across your 

Scope 1, 2 and 3 emissions.
Knowing your carbon baseline means 

you can answer clients’ questions with 
confidence, evidence your sustainability 
credentials without the fear of 
greenwashing accusations and identify 
the carbon reduction opportunities 
that will have the greatest impact. The 
manufacturers that get ahead on carbon 
data reporting will not only keep pace 
with their clients’ sustainability goals but 
stand out as suppliers with the evidence to 
support their environmental commitments.

Through Planet Mark’s partnership with 
the British Furniture Association, BFA 
members can access a 10% discount on 
their first year of Planet Mark certification, 
free 30-minute carbon clinics, and 
educational webinars throughout the year.

If you’re ready to understand your carbon 
data or want to know what specifiers may 
start asking for next, we’d love to help you 
make a start. Talk to an expert today.
www.planetmark.com/talk-to-our-experts

*www.ukgbc.org/our-work/topics/whole-life-
carbon-roadmap/

“Carbon data stops being a box-ticking exercise and 
becomes a design tool, one that often points towards 
lighter, smarter and more durable products”

Follow us on Linkedin @furniture-joinery-production
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As a Partner of the British Furniture 
Association, Planet Mark supports 
furniture manufacturers to measure their 
carbon emissions, identify opportunities 
for reduction, and communicate their 
progress with confidence. Over the years, 
this collaboration has brought to light the 
importance of emissions measurement 
and reporting across the furniture and 
joinery sector. 

According to the UKGBC’s Net Zero 
Whole Life Carbon Roadmap*, the built 
environment sector accounts for 25% of 
UK emissions and is under increasing 
pressure to decarbonise. Furniture doesn’t 
currently sit inside that figure, however, 
as the sector’s attention widens from the 
building shell to everything inside it, fit-out 
and furniture are increasingly being pulled 
into whole life carbon assessments.

In the past, the conversation about a 

building’s carbon footprint centred on 
the big, obvious things - heating, lighting, 
the structure itself. Furniture was less 
often spoken about. However, this is now 
changing, and for furniture and joinery 
manufacturers, it’s quickly becoming an 
important shift in the industry.

This was the focus of Planet Mark’s 
recent webinar with the British Furniture 
Association, featuring a brilliant case study 
from The Furniture Practice. Together, 
we explored how carbon data is fast 
becoming the language of specification, 
and how manufacturers with a clear 
understanding of the carbon impact of 
their products and supply chains are 
increasingly well-placed to win contracts.

What has changed? 
If the built environment is to reach net zero 
by 2050, it drastically needs to reduce its 

carbon emissions. Gratefully, operational 
emissions, those associated with a 
building’s energy use and operational 
infrastructure, are falling as buildings 
become more efficient and the grid 
decarbonises. 

This means the focus is now on 
embodied carbon, with these emissions 
expected to rise to over 50% of a building’s 
footprint by 2035, according to the 
UKGBC. In the furniture manufacturing 
sector, this of course means a greater 
focus on production processes 
and materials.

Architects, designers, contractors 
and clients are more mindful when 
selecting furniture for commercial fitouts. 
As The Furniture Practice confirmed, 
alongside design and pricing, clients 
are now requesting verified carbon data 
for products.

Furniture’s carbon story: 
why the data matters more than ever
As carbon reporting becomes an increasingly important factor in product specification, Planet Mark explores how 
furniture manufacturers can use sustainability data to gain a competitive advantage.

www.furnitureproduction.net
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Anyone who has spent time in a busy 
finishing department knows there’s 
plenty to keep an eye on. Keeping 
colours consistent, reducing waste, 
meeting delivery dates and ensuring 
operators have the right materials 
available all have a direct bearing 
on productivity. Add tightening 
environmental expectations and ever-
shorter lead times into the mix and it’s 
easy to see why manufacturers are 
looking for suppliers that can offer more 
than simply delivering another drum 
of lacquer.

That changing relationship between 
supplier and manufacturer is very much 
reflected in the evolution of Hampshire-
based Redwood. While many in the 
industry will remember the business for 
its adhesives expertise, today’s Redwood 
has developed into a technical partner 
supporting manufacturers across the 
furniture, joinery, kitchen, shopfitting 
and interior fit-out sectors with coatings, 
adhesives, abrasives, consumables and 
application equipment.

The common thread running through 
the business is a simple one – helping 
customers make their production 
processes more efficient.

Among the brands Redwood 
represents in the UK is German coatings 
manufacturer Hesse Lignal, a business 
with an established reputation across 
mainland Europe but one that perhaps 
deserves greater recognition within the 
UK market. 

Rather than concentrating on product 
specifications alone, Redwood is focusing 
on the practical benefits that matter 
on the factory floor: simpler systems, 
reduced waste, safer working practices 
and dependable service.

Confidence through consistency
During our conversation, one phrase 
cropped up several times: confidence 
through consistency. It neatly sums up 
Redwood’s approach.

As sales manager Ralston Cowley 
explains, manufacturers don’t simply need 
quality products. They need confidence 
that orders will arrive when promised, that 
products will perform exactly as expected 
and that technical support is only a phone 
call away if required.

It sounds straightforward, but 
consistency is often what allows 
manufacturers to quote confidently for 
larger projects. If production teams know 
they can rely on their finishing supplier, 
they’re free to concentrate on delivering 
work rather than worrying about whether 
materials will arrive on time or whether 
the latest batch will behave differently 
from the last.

Sometimes it’s the basics that matter 
most. Accurate deliveries, correct 
paperwork and dependable customer 
service rarely make the headlines, yet 
they often prove every bit as important 
as product innovation when production 
schedules are under pressure.

Redwood’s approach is helping 
manufacturers simplify wood finishing

22  EVENT REVIEW / PROFESSIONAL WOODWORKING EXPO

Ralston Cowley, Business 
Development Manager

www.furnitureproduction.net/events
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Keeping finishing simple
The Hesse Lignal finishing system reflects 
that same philosophy.

Rather than requiring a collection of 
different hardeners and thinners across 
multiple product ranges, the system has 
been designed around a single hardener 
and thinner that work with a broad range 
of colours, clear lacquers and base 
products. For busy finishing departments, 
that means fewer products to manage, 
less opportunity for mixing errors and a 
simpler stockholding requirement.

Redwood has also invested in colour 
mixing facilities capable of producing 
bespoke colours in quantities from just 
one litre for next-day delivery across 
the UK. That may not sound particularly 
revolutionary, but for manufacturers 
producing samples, prototypes or 
bespoke furniture, it can make a 
significant difference. Ordering only the 
volume required reduces unnecessary 
expenditure and avoids throwing away 
surplus material once the job is complete.

Taken together, these may appear to be 
relatively small improvements, but they all 
contribute towards making the finishing 
process that little bit easier to manage.

Less waste, more productivity
Waste is another subject that regularly 
enters conversations with manufacturers, 
particularly as material costs continue to 
rise. One of the more interesting aspects 
of the Hesse system is its extended pot 
life. Conventional two-pack polyurethane 
products often have to be discarded after 
only a few hours once mixed. Hesse’s 
technology extends those working 
times considerably, allowing certain 
clear lacquers to remain usable for up to 
three days, while some primers remain 
workable throughout an entire shift.

The obvious benefit is less wasted 
product, but there are wider productivity 
gains too. Operators spend less time 
mixing fresh batches, use fewer 
disposable containers and stirrers, and 
experience fewer interruptions throughout 
the day. For businesses producing 
shorter runs or carrying out regular colour 
changes, the savings soon begin to 
add up.

It’s another example of Redwood 
looking beyond the product itself and 
considering the practical realities of 
everyday manufacturing.

Putting health and safety first
Health and safety is another area 

where finishing technology continues 
to evolve. Redwood points to Hesse’s 
use of aliphatic isocyanate technology 
within its polyurethane systems as 
an example of how chemistry is 
moving forward. Without delving too 
deeply into the science, the result is 
a coating system that delivers the 
performance manufacturers expect while 
reducing reliance on more hazardous 
aromatic alternatives.

For spray shops, that can help create 
a safer working environment and, 
depending on the application and local 
risk assessment, reduce the need for 
more complex respiratory protection 
systems. At a time when attracting and 
retaining skilled staff remains a challenge 
for many manufacturers, improvements 
that make the working environment safer 
and more comfortable are unlikely to 
be overlooked.

Water-based coatings come of age
The move towards water-based coatings 
is hardly a new discussion. The industry 
has been talking about it for years. What’s 
changing, however, is performance.

According to Redwood, modern 
water-based polyurethane systems 
have improved dramatically over the 
past decade, with many products now 
delivering the durability and finish quality 
demanded by today’s furniture and joinery 

manufacturers. As more businesses 
invest in suitable drying equipment and 
application technology, the transition 
towards water-based systems looks set 
to continue, particularly where lower VOC 
emissions and sustainability objectives 
are becoming increasingly important.

Looking at the bigger picture
Spend a little time talking with the team 
at Redwood and it quickly becomes clear 
that they don’t see themselves simply 
as another coatings supplier. Their 
role, they believe, is to help customers 
remove unnecessary complexity from the 
finishing process, whether that’s through 
simplifying coating systems, reducing 
waste, improving health and safety or 
ensuring products arrive exactly when 
they’re needed.

It’s a pragmatic approach, and perhaps 
one that reflects the wider direction of 
travel across manufacturing. As margins 
tighten and customer expectations 
continue to rise, suppliers are increasingly 
judged not only on the products they 
sell, but on the value they add to the 
businesses they support.

For Redwood, that value can be 
summed up in three straightforward 
objectives: simplify the process, reduce 
waste and give manufacturers the 
confidence to keep production moving.
www.redwood-uk.com
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“Redwood helps customers 
remove unnecessary 
complexity from the 
finishing process, whether 
through simplifying coating 
systems, reducing waste, 
improving health and 
safety, or ensuring products 
arrive when needed”

Follow us on Linkedin @furniture-joinery-production
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Introduce your products - Get in touch, we’re here to help46  ADHESIVES

Chemique Adhesives has invested 
in new equipment and expanded its 
manufacturing and storage facilities, 
reinforcing its ability to provide a 
consistent and dependable supply 
to customers.

As long lead times and capacity 
constraints continue to disrupt 
industrial supply chains, this strategic 
investment has helped strengthen 
operational resilience. The move ensures 
production consistency and provides 
reliable support for manufacturers in 
time-sensitive environments.

With more than 40 years’ experience, 
Chemique Adhesives now operates across 
seven buildings on a single industrial 
estate. This setup allows key products 
to be manufactured across multiple 
mixers and locations, reducing reliance 
on individual equipment and helping 
minimise the risk of disruption during 
peak demand or unplanned downtime.

“Our focus has always been on 
consistency and reliability,” said Stuart 
Francis, Managing Director at Chemique 
Adhesives and Sealants Ltd.  

“By spreading production across multiple 
sites, we’re not only protecting our own 
operations but helping customers avoid 
unnecessary disruption too.”

Maintaining business continuity is 
essential in industrial manufacturing. 
Chemique Adhesives works closely with 
equipment manufacturers to specify and 
invest in adhesive systems engineered 
for durability, scalability, and long-term 
performance. This approach provides 
the capacity and flexibility needed to fulfil 
customer orders on time.

Quality control remains a core part 
of the process and the company 
operates under an ISO 9001-certified 
quality management system, 
ensuring full batch traceability and 

documented processes at every stage 
of production. Formulations undergo 
regular laboratory testing including 
viscosity, cure performance, bond 
strength, and environmental resistance, 
with retained samples supporting full 
lifecycle traceability.

Alongside this, the company maintains 
an ISO 14001-certified environmental 
management system, with ongoing 
focus on reducing waste, improving 
resource efficiency, and meeting 
regulatory requirements.

With flexible production and stringent 
quality standards, Chemique Adhesives 
can deliver a consistent, reliable adhesive 
supply, even in volatile conditions.
www.chemiqueadhesives.com

Chemique Adhesives strengthens 
manufacturing capacity

“With more than 40 years’ 
experience, Chemique 
Adhesives now operates 
across seven buildings on a 
single industrial estate”

www.ostermann.eu

FURNITURE LUMINAIRES 
BY SENSIO
Sensio makes professional furniture illumination easy. 
This is why you can fi nd a large selection of 24 V lighting 
solutions for modern furniture making and interior design
in our online shop - from LED strips and spotlights to lighting 
profi les and the matching switching technology.

For further information, go to www.ostermann.eu and type in

SERVICE, DIVERSITY AND SPEED: THAT IS OSTERMANN.

#Sensio
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The value isn’t just in being seen –  

it’s in being seen in the right 

editorial environment, where 

context gives your message greater 

relevance, credibility and impact.

“

“
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Regular editorial content
News

Developments and announcements from companies and trade bodies

Events

Coverage, highlights and insights from trade and in-house events

Interviews

Conversations with the people, personalities and leaders shaping our industry

Insight 

Perspectives, ideas and expertise from across our industry

Updates 

Commentary, observations and informed opinion from industry insiders

Profiles 

Customer stories highlighting supplier expertise and solutions

Case Studies 
Behind the scenes of recent investments, installations and production improvements

     What’s New in Fittings, Materials & Components
     What’s New in Machinery, Software & Technology

Twin sections showcasing the latest products, developments and innovations

[

Defined editorial features explained
CNC Machinery & Tooling
Machining, cutting and tooling technologies for modern furniture production

Dust Extraction & Waste Management
Systems and technology for cleaner, safer and more efficient production environments

Edgebanding Materials & Technology
Materials, machinery and application systems for high-quality edge finishing

Fittings, Components & Materials
Hardware, components and materials for furniture manufacture and assembly

Panel Production & Processing
Technologies for manufacturing, machining and processing wood-based panels

Sanding Technology & Abrasives
Machinery, abrasives and systems for surface preparation and finishing

Software, AI & Automation
Digital technologies transforming design, production and manufacturing efficiency

Solid Wood Processing & Technology
Machinery and systems for efficient solid timber processing and optimisation

Storage & Materials Handling
Equipment and systems for efficient material movement, storage and handling

Surfacing & Decorative Materials
Decorative surfaces, finishes and materials for furniture and interiors

Upholstered Furniture & Bed Production
Machinery, materials and components for upholstery and bed manufacture

Window, Door & Joinery Production
Machinery, components and technologies for window, door and joinery manufacture

[

Recommended word counts

Full page – circa 400 words + 2/3 high quality images

Double page – circa 800 words + 4/5 high quality images
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CNC Machinery & Tooling
Machining, cutting and tooling technologies for  
modern furniture production

Ideal for: CNC machinery manufacturers and distributors; 
cutting-tool and tooling suppliers; nesting and routing 
specialists; drilling and machining systems; workholding 
and vacuum technology; CAD/CAM providers; machine 
accessories and consumables

Dust Extraction & Waste Management
Systems and technology for cleaner, safer and  
more efficient production environments

Dust extraction and filtration companies; extraction-system 
suppliers; wood-waste handling specialists; briquetting 
and biomass equipment; shredders and chippers; ducting 
and filtration suppliers; waste-management and recycling 
technology providers

Edgebanding Materials & Technology
Materials, machinery and application systems  
for high-quality edge finishing

Edgebanding machinery manufacturers; edging suppliers; 
adhesives manufacturers; hot-melt and PUR specialists; 
application technology suppliers; trimming and finishing 
systems; panel-processing machinery companies; 
consumables suppliers

Fittings, Components & Materials
Hardware, components and materials for  
furniture manufacture and assembly

Furniture fittings and hardware suppliers; hinges and 
drawer-system manufacturers; slides and runners; 
mechanisms; handles; furniture components; timber and 
board suppliers; specialist materials; fasteners; fixings and 
associated component manufacturers

Panel Production & Processing
Technologies for manufacturing, machining and  
processing wood-based panels

Panel manufacturers; panel-processing machinery suppliers; 
saw and sizing technology companies; drilling and machining 
specialists; laminating and pressing equipment; adhesives 
suppliers; handling and optimisation systems; board-
production technology providers

Sanding Technology & Abrasives
Machinery, abrasives and systems for  
surface preparation and finishing

Sanding machinery manufacturers; abrasive manufacturers 
and distributors; wide-belt and specialist sanding systems; 
finishing preparation technology; brushes and sanding 
heads; consumables; dust-control technology; calibration and 
surface-processing specialists

Software, AI & Automation
Digital technologies transforming design,  
production and manufacturing efficiency

CAD/CAM and design-software providers; ERP and 
production-management systems; optimisation software; 
AI technology providers; automation specialists; machine-
control systems; data and connectivity platforms; 
manufacturing software; digital workflow and Industry 4.0 
suppliers

Solid Wood Processing & Technology
Machinery and systems for efficient solid timber  
processing and optimisation

Solid-wood machinery manufacturers; cross-cut and 
optimisation specialists; moulders and planers; ripping and 
sawing systems; scanning technology; defect optimisation; 
finger-jointing equipment; timber-handling systems; tooling 
suppliers; production-line specialists

Storage & Materials Handling
Equipment and systems for efficient material  
movement, storage and handling

Materials-handling equipment suppliers; racking and 
automated storage systems; panel and timber storage 
specialists; lifting and vacuum-handling equipment; 
conveyors; warehouse systems; forklifts and handling 
equipment; logistics technology; production-flow and 
factory-automation companies

Surfacing & Decorative Materials
Decorative surfaces, finishes and materials for  
furniture and interiors

Decorative surface manufacturers; laminate suppliers; 
veneer companies; foil and film suppliers; decorative panel 
manufacturers; coatings and finishes; printed surfaces; 
surface-treatment technology; solid-surface materials; 
design-led material suppliers

Upholstered Furniture & Bed Production
Machinery, materials and components for upholstery  
and bed manufacture

Upholstery machinery suppliers; cutting and sewing 
technology; fabric and textile suppliers; foam manufacturers; 
filling systems; springs and mattress components; bed-
component suppliers; furniture mechanisms; adhesives; 
automated upholstery and mattress-production systems

Window, Door & Joinery Production
Machinery, components and technologies for window,  
door and joinery manufacture

Window and door machinery manufacturers; joinery 
machinery suppliers; tooling companies; timber and profile-
processing systems; hardware manufacturers; glazing 
equipment; coatings and finishing systems; software 
providers; optimisation technology; components and 
materials suppliers

Editorial features & advertiser relevance
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Full editorial plan & deadlines

ISSUE	 FEATURES	 EVENT COVERAGE	 EDITOR’S FOCUS	 DEADLINES

JANUARY	 Fittings, Components & Materials	 Surface Design Show preview	 The year ahead for UK manufacturing 	 Editorial – 9/12/26

	 Upholstered Furniture & Bed Production	 	 Where will manufacturers invest in 2027?	 Adverts/Advertorials – 15/12/26

FEBRUARY	 Software, AI & Automation	 FCExpo preview	 The skills challenge	 Editorial – 11/1/27

	 Dust Extraction & Waste Management	 	 Recruiting and retaining a manufacturing workforce	 Adverts/Advertorials – 15/01/27

 MARCH	 Surfacing & Decorative Materials	 FCExpo Show Guide	 Building a resilient supply chain	 Editorial – 8/2

	 Panel Production & Processing	 Surface Design Show review	 Balancing cost, availability, quality and supply security	 Adverts/Advertorials – 12/2

APRIL	 CNC Machinery & Tooling	 Ligna-Interzum preview 	 Making machinery investment pay	 Editorial – 12/3

	 Storage & Materials Handling		  Maximising returns from equipment and technology investment	 Adverts/Advertorials – 17/3

MAY	 Edgebanding Materials & Technology	 FCExpo review	 How to improve sustainability	 Editorial – 13/4

	 Solid Wood Processing & Technology	 	 Reducing impact for practical manufacturing change	 Adverts/Advertorials – 19/4

JUNE	 Window, Door & Joinery Production	 PWE preview	 Celebrating 400 issues! 	 Editorial – 18/5 

	 Sanding Technology & Abrasives		  Marking our publishing milestone, and and where we go next	 Adverts/Advertorials – 21/5

JULY	 Upholstered Furniture & Bed Production	 Ligna-Interzum review	 The productivity equation	 Editorial – 14/6

	 Dust Extraction & Waste Management	 	 Producing more efficiently without adding capacity	 Adverts/Advertorials – 18/6

AUGUST	 Software, AI & Automation	 PWE review	 Materials, design & finishes	 Editorial – 12/7

	 Surfacing & Decorative Materials	 	 Materials shaping tomorrow’s furniture and joinery	 Adverts/Advertorials – 16/7

SEPTEMBER	 Panel Production & Processing		  The case for UK manufacturing	 Editorial – 9/8

	 CNC Machinery & Tooling	 	 Competing through quality, innovation and service	 Adverts/Advertorials – 13/8

OCTOBER	 Fittings, Components & Materials	 SICAM preview	 Managing the cost of production	 Editorial – 13/9

	 Edgebanding Materials & Technology	 	 Finding efficiencies across labour and materials	 Adverts/Advertorials – 17/9

NOVEMBER	 Window, Door & Joinery Production		  Building the smarter factory	 Editorial – 11/10

	 Storage & Materials Handling	 	 Connecting people, machinery and data effectively	 Adverts/Advertorials – 15/10

DECEMBER	 Solid Wood Processing & Technology	 SICAM Review	 Investment outlook 2028	 Editorial – 10/11

	 Sanding Technology & Abrasives	 	 Planning priorities for the year ahead	 Adverts/Advertorials – 16/11
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Introducing our 
Annual Guides

PRODUCTION TECHNOLOGY
A forward-looking report on the technologies transforming furniture and joinery production

F&JP Production Technology will examine where manufacturers are achieving real gains today, which 
technologies are beginning to reshape production, and where future investment could deliver the greatest 
benefits.

Drawing on manufacturer experience, expert insight and real-world applications, the guide will explore 
how technology can improve productivity, efficiency, quality and competitiveness — while identifying the 
developments and investment opportunities likely to matter most over the next 12–24 months.

Published: Spring 2027

MATERIALS OUTLOOK
An exploration of the materials, surfaces and components shaping furniture and joinery manufacturing today 
— and the emerging innovations influencing its future.

F&JP Materials Outlook will examine what is gaining commercial momentum now, where innovation is taking 
place, how customer and specification demands are evolving, and which emerging developments could create 
new opportunities for manufacturers. 

Combining trend analysis, expert commentary, manufacturer insight and product innovation, the guide will 
look beyond product launches to explore what is changing, why it matters and where demand may lie.

Published: Summer 2027

In 2027, F&JP will launch a new series of Annual Guides —  
three editorialised reports examining the key developments  
shaping furniture and joinery manufacturing. 

Curated by the F&JP editorial team, each will draw on industry data, 
expert opinion, manufacturer insight and original reporting.

The aim is simple: to look beyond product launches and short-term 
news, assess what matters now, identify what is coming next,  
and explore the challenges and opportunities ahead.

For sponsors and commercial partners, the Annual Guides  
will provide a premium environment aligned with the sector’s 
 most important conversations.

>> MORE THAN A SUPPLEMENT  The F&JP Annual Guides are being developed 
as authoritative editorial publications in their own right — researched, reported 
and curated to provide lasting value to furniture and joinery manufacturers. 
Commercial opportunities will extend beyond traditional display advertising 
to include sponsorship, thought leadership, research partnerships, digital 
promotion and integrated campaigns.

>> F&JP ANNUAL GUIDES MEDIA PACK  Full editorial programmes, publication 
dates, advertising opportunities and partnership packages will be detailed in 
the dedicated F&JP Annual Guides Media Pack, available from early October 
2026. To request a copy or discuss opportunities within the 2027 Annual 
Guides, contact the F&JP commercial team.

NEW FOR 2027
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MANUFACTURING INTELLIGENCE
A major annual assessment of the commercial landscape facing furniture and joinery manufacturers — and the 
priorities that will shape business decisions over the coming 12–24 months.

F&JP Manufacturing Intelligence will bring together original research, industry data, expert opinion and 
manufacturer insight to examine the pressures, developments and opportunities influencing the sector.

It will look beyond simply reporting the state of the market to explore what those changes mean in practice 
— where businesses are investing, where challenges are emerging and how manufacturers can respond, 
adapt and identify opportunities for future growth.

Published: Winter 2027



Furniture & Joinery production gives businesses a range 
of print and digital advertising platforms through which 
to build visibility, reinforce market position and keep their 
products, expertise and brands in front of the furniture 
and joinery manufacturing industry.

Those platforms matter because maintaining exposure in 
the market is an ongoing commercial task, not a one-off 
exercise. Even well-established businesses need to keep 
communicating.

Customers change, buying teams move on, new 
competitors emerge and the space left by one business 
can quickly be occupied by another. Consistent visibility 
helps businesses remain familiar, relevant and front of 
mind.

That visibility is strongest when it appears in the right 
environment. F&JP’s editorial programme is built around 
the technologies, products, processes, issues and events 
that matter to manufacturers, creating a relevant content 
base around which advertising, advertorial and wider 
marketing messages can sit naturally.

For more than 30 years, we have helped businesses 
use F&JP to support product launches, build awareness, 
generate enquiries, strengthen customer relationships and 
develop new markets. 

Many of our advertising relationships stretch back to 
the 1990s – evidence not simply of longevity, but of 
businesses continuing to see value in maintaining a 
consistent presence with the title.

Today, that opportunity extends well beyond the printed 
page. F&JP combines print with digital editions, online 
content, email newsletters, social media and other 
developing channels, giving advertisers the flexibility 
to create individual campaigns or build activity across 
multiple platforms.

Whether the objective is to protect an established market 
position, introduce something new, reach a different 
audience or simply make sure a business remains part 
of the conversation, F&JP provides a focused industry 
platform through which to be seen, recognised and 
remembered.

Tekform Slimline drawers
Double walled, easy to mount, soft closing drawer boxes

Upgrade your space with Titus Tekform drawers – easy assembly, double-walled 

durability, soft-close functionality and a space-efficient, modern design uk.titusplus.com
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Advertising

Some things just go naturally together. The New 
EGGER 24+ Decorative Collection is a stunning 
range of on-trend decors, from classic woodgrains 
to contemporary textures, perfect for high-end 
furniture and interior design. Pair that with 
James Latham's service, support, and extensive 
stockholding across 12 nationwide depots, and your 
projects are in expert hands. Get the best of both 
worlds with James Latham and EGGER, and bring 
your creative ideas to life with the 24+ Decorative 
Collection — your vision deserves nothing less.

Explore the EGGER Decorative Collection 24+ at James Latham.

Perfectly matched.

N O W  A V A I L A B L E  F R O M  J A M E S  L A T H A M

Choose Lathams for

Nationwide depots

Product knowledge

Rapid delivery

Great service

Huge stockholding

S H OWCA S I N G :
Golden Brushed Metal | Cobra Bronze |  Scivaro Slate

Find out more about the EGGER Decorative Collection 24+ at:
lathamtimber.co.uk/egger-24 or email info@lathams.co.uk
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PLANT-BASED
WOOD COATINGS

SHERWIN-WILLIAMS   INNOVATION IS IN OUR NATURE

HELPING TO CREATE A BETTER
ENVIRONMENT FOR YOU, YOUR
CLIENTS AND FOR THE PLANET. 

Offering a full range of wood coatings with plant-based materials for industrial applications.
When it comes to creating a sound environment, we are fully committed. It is simply in our

nature to grow our business with the greatest care for people and the planet, and to make 

a truly positive impact on the world around us. That’s why our wood coatings contain 

plant-based ingredients and are made using cutting-edge technology. These products, 

which are based on our sustainably advantaged product platform, are part of our blueprint 

for a green tomorrow. They reduce (y)our carbon footprint without compromising on perfor- 

mance and quality. Discover our innovative nature on www.plantbased-woodcoatings.com

Sherwin-Williams UK Coatings Ltd
A1 Business Park, Knottingley | West Yorkshire WF11 0BU 
Phone +44 (0) 1977 67 33 63 | ukinfo@sherwin.com | wood.sherwin.eu

for Kitchen Cabinets
More compact and efficient solution for laminating boards and coating their edges.
The application of adhesive to the foil allows the board edges to be postformed 
using a bed equipped with tools placed at the exit of the laminating machine, this 
system performs three different processes in a single step: flat laminating, edge 
postforming and regrinding.  The board coating process is now faster. It allows to 
obtain a complete finished product, immediately ready to be handled.

   www.barberan.com     
barberan@barberan.com   

Tel: + 34 936 35 08 10

Laminating and 
Postforming boards

FP362_Pages_GL.indd   62FP362_Pages_GL.indd   62 26/03/2024   19:3526/03/2024   19:35

“Visibility builds familiarity, familiarity builds 
confidence, and confidence creates opportunity. 
We help keep your business visible, relevant and 
front of mind with the people who matter.”

A few of our 
advertisers
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Print rates and specs
DISPLAY ADVERTISING RATES

	 Frequency per annum:   1 x	 3 x	 6 x	 12 x	 24 x

1. FRONT COVER PACKAGE  	
(cover, inside front cover + optional supplied editorial)	 £3995	 n/a	 n/a	 n/a	 n/a
H 297mm x W 210mm cover image + 3mm bleed	

2. INSIDE FRONT COVER  H 297mm x W 210mm + 3mm bleed	 £2720	 £2410	 £2090	 n/a	 n/a

3. BACK COVER  H 297mm x W 210mm + 3mm bleed	 £2720	 £2410	 £2090	 n/a	 n/a

4. INSIDE BACK COVER  H 297mm x W 210mm + 3mm bleed	 £1980	 £1780	 £1580	 £1280	 £1000

5. FULL PAGE  H 297mm x W 210mm + 3mm bleed	 £1780	 £1565	 £1355	 £1040	 £888

6. DOUBLE-PAGE SPREAD   H 297mm x W 420mm + 3mm bleed	 £2495	 £2195	 £1995	 £1795	 £1400

7. HALF PAGE LANDSCAPE  H 128mm x W 184mm	 £935	 £860	 £780	 £700	 £500

8. HALF PAGE PORTRAIT  H 264mm x W 90mm	 £935	 £860	 £780	 £700	 £500

9. QUARTER PAGE  H 128mm x W 90mm	 £485	 £465	 £445	 £410	 £300

For the maximum discount, look at package deals over 12 or even 24 months!

STANDARD SPECIFICATIONS 

•	 Files should be supplied as print-
ready PDFs with crop marks. 

•	 Artwork must be supplied in the 
CMYK colour format. 

•	 On full-page and double-page spread 
(DPS) advertising, we advise keeping 
content at least 10mm in from the 
page edges. 

•	 For DPS, please bear in mind the fold 
and place text no closer than 10mm 
to guarantee visibility.

STANDARD FORMATS
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ADVERTORIAL FEATURES 

Advertorial features give your business the freedom to 
communicate in its own voice, reflecting your brand, 
values and personality, while allowing greater creative 
flexibility than our traditional house-styled editorial.

This gives you more control over how your business, 
products or services are presented, while still benefiting 
from the credibility and reach of the magazine.

All content should meet our publishing standards: it 
must be accurate, professional and appropriate for our 
readership, with any claims substantiated and all supplied 
imagery cleared for publication.

Submissions are reviewed by our editorial team prior to 
publication. Once published, your feature will also appear 
on our website and may be promoted across our social 
media channels, extending its reach beyond the magazine.

DOUBLE-PAGE SPREAD	 £1850

Suggest circa 800 words + 4-6 images

SINGLE PAGE ADVERTORIAL  	 £880

Suggest 400 words + 2-3 images

Notes:

•	 For deadlines, see p10

•	 For editorial guidance notes, contact the editor

•	 The timeline gives us a timeframe should amendments 
be required.

•	 After the issue specific edition has been published,  
a version of the content will be posted on our website 
and then featured/linked via our social accounts.



Website advertising
Along with the tried and tested print options, a successful digital footprint has 
become an integral part of how businesses communicate to the widest possible 
audience. We offer a choice of website, email and digital advertising options for 
every budget, and our professional in-house studio can create artwork for you.
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Note:  All amounts have been calculated for the contract term 

CONTRACT TERM		  1 month	 3 months	 6 months	 12 months	 24 months

APPLICABLE DISCOUNT		  –	 10%	 20%	 40%	 50%

HOME PAGE    THE PRIME LOCATION FOR PROMOTION		

Top Banner		  £400	 £1080	 £1920	 £2880	 £4800

Strip Banner: Position 1		  £300	 £810	 £1440	 £2160	 £3600

Strip Banner: Position 2		  £260	 £702	 £1248	 £1872	 £3120

Strip Banner: Position 3		  £220	 £594	 £1056	 £1584	 £2640

Strip Banner: Position 4		  £180	 £486	 £864	 £1296	 £2160

Promoted carousel video		                      Details on request ……				  

SECTION PAGES	    FOR NEWS, EVENTS, INTERVIEWS, RESOURCES, PROFILES, PROJECTS, TRENDS & PRODUCTS 	

Top Banner		  £400	 £1080	 £1920	 £2880	 £4800

Strip Banner: Position 1		  £300	 £810	 £1440	 £2160	 £3600

Strip Banner: Position 2		  £260	 £702	 £1248	 £1872	 £3120

Strip Banner: Position 3		  £220	 £594	 £1056	 £1584	 £2640

Strip Banner: Position 4		  £180	 £486	 £864	 £1296	 £2160

					   

ARTICLE PAGES	    THE ULTIMATE DESTINATION OF THE ARTICLE PAGES		

Top Banner		  £400	 £1080	 £1920	 £2880	 £4800

Strip Banner (Above article)	 	 £300	 £810	 £1440	 £2160	 £3600

Side Banner Large (3 poitions, rotating 3x)	 £175	 £473	 £840	 £1260	 £2100

Side Banner Small (3 positions, rotating 3x)	 £125	 £338	 £600	 £900	 £1500

					   

MAGAZINE PAGE	   FOR READING OR RESEARCHING CURRENT AND BACK ISSUES		

Strip Banner: Position 1 (Below page heading)	 £200	 £540	 £960	 £1440	 £2440

Strip Banner: Position 2 (Above issue archive)	 £165	 £466	 £792	 £1188	 £1980

					   

JOBS PAGE	   A GO-TO FOR JOB-SEEKERS – AND THOSE LOOKING TO POST A JOB TOO!		

Strip Banner (Below page heading)	 £200	 £540	 £960	 £1440	 £2440

Promoted Job Ad		  £100	 £270	 n/a	 n/a

EVENTS PAGE	   A REFERENCE TO TO TRADE & COMPANY EVENTS	

Strip Banner (Below page heading)	 £200	 £540	 £960	 £1440	 £2440

Click             to view the website HERE

Attention: 

All banners either static, or 

animated for five seconds.

Strip banners are on rotation 

with three others. 

Side article banners are on 

rotation with two others.

Formats:

Top & Strip Banners:

H 90 X W 940 px

Side Banner Large: 

H 250 X W 300 px 

Side Banner Small: 

H 120 X W 300 px

TOP BANNER

SIDE 
BANNER 
LARGE

SIDE 
BANNER 
LARGE

SIDE BANNER 
SMALL

SIDE BANNER 
SMALL

https://www.furnitureproduction.net
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Newsletter advertising
NEWSLETTER (distributed every Wednesday)

CONTRACT TERM	 1 month	 3 months	 6 months	 12 months	 24 months
APPLICABLE DISCOUNT		  10%	 20%	 40%	 50%

BANNER 1	 £500	 £1350	 £2400	 £3600	 £6000
H 100 x W 700 px

VIDEO	 £600	 £1620	 £2880	 n/a	 n/a
Content opens via YouTube/Vimeo link. 

Also linked to content on Article page. 

Max 6x PA, fresh video each time.

	
BANNER 2	 £425	 £1148	 £2040	 £3060	 £5100
H 100 x W 700 px	

BANNER 3	 £350	 £945	 £1680	 £2520	 £4200
H 100 x W 700 px

PARTNER CONTENT 1	 £500	 £1350	 n/a	 n/a	 n/a
H 250 x W 700px

Content leads to content on Article page. 

Max 3x PA, fresh content each time. 

PARTNER CONTENT 2	 £500	 £1350	 n/a	 n/a	 n/a 
H 250 x W 700 px

Content leads to content Article page. 

Max 3x PA, fresh content each time.

PROMOTED JOBS	  £75	 £200	 n/a	 n/a	 n/a
H 250 x W 700 px

One of four only.	

All amounts have been calculated for the contract term
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Fifty years in business is a milestone worth celebrating – but for Elmbridge UK, it also feels very 
much like the beginning of its next chapter. Founded from a family garage, the Gloucestershire-
based finishing specialist has grown into a 50-strong business supporting manufacturers with 
coatings, spray equipment, extraction, consumables and increasingly sophisticated turnkey 
finishing solutions. 

In our latest F&JP feature, takes a closer look behind the scenes at Elmbridge as it marks its 50th 
anniversary – exploring how the company has evolved, where it sees the biggest opportunities 
ahead and why investment in R&D, water-based coatings, technical expertise and integrated 
finishing solutions is central to its future. Elmbridge is now targeting further substantial growth over 
the decades ahead.

Read on
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Elmbridge accepts the finishing challenge
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celebrating – but for Elmbridge UK, it also feels 
very much like the beginning of its next chapter. 
Founded from a family garage, the Gloucestershire-
based finishing specialist has grown into a 50-strong 
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finishing solutions.

Read on
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Salice’s Tilt
Compact, precise and effortlessly 
smooth, it brings bella figura to 
cabinetry, proving that even the 
smallest details deserve a little 
Italian theatre.
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Jobs Promoted 1
325 x 250px

Events

WALKER SINGLETON
Major Online Auction

25 Sept - 22 Oct 2026
onlinesales.walkersingleton.co.uk

ELMBRIDGE UK 
Wood Painting and Coatings Open Day

8 - 8 Oct 2026
www.eventbrite.com

DECOREX
11 - 14 Oct 2026

www.decorex.com

SICAM
20 - 23 Oct 2026
www.exposicam.it

VWM OPEN HOUSE 2026 
Door & Fire Door Production

23 - 24 Oct 2026
www.eventbrite.co.uk

ORGATEC
27 - 30 Oct 2026
www.orgatec.com

FURNITURE COMPONENT EXPO
10 - 11 Mar 2027

fcexpo.co.uk

LIGNA
10 - 14 May 2027

www.ligna.de

INTERZUM
11 - 14 May 2027

www.interzum.com

Sign up to our socials and engage with us.
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Get your fill of industry insight.
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Bench Joiner
Company: Premier Forest Products

Location: Mon Timber branch, Newport
Salary: Details on application

Our workshop specialises in bespoke joinery for 
a wide range of commercial developments. We 

Products Group, is currently recruiting for a moving 
manufacture high-quality products … Read more

Independent Sales Agent
Company: PYTHA

Location: Details on application
Salary: Details on application

For more than 40 years, PYTHA has been 
developing professional 3D CAD software 
in Germany for the woodworking, furniture 

manufacturing and interior design … Read more

National Timber Systems
Location: Hebburn, NE31 1SP

Closing Date: Friday, October 30, 2026
Salary: Details on application

National Timber Systems, part of the Premier Forest 
Products Group, based at Riverside Sawmills, 

Wagonway Road, Hebburn, NE31 1SP, is looking  
to recruit a number of Production … Read more

Sales Executive
Location: Hull sales office, plus Notts, Derby,  

Yorks, Lincs and the Humber territories
Salary: Details on application

This is a blended role combining field-based 
customer engagement across the assigned territory
Products Group, is currently recruiting for a Class 
with a regular presence at the Hull … Read more

HGV Driver Class 1
Salary: Details on application

Location: Bristol
Posted: 24/09/2026

National Timber Systems, part of the Premier Forest 
Products Group, is currently recruiting for a Class 
1 Driver to join our busy Transport team in Bristol. 
This is a full-time, permanent role … Read more

HGV Driver Class 1
Salary: Competitive – dependent on experience

Location: Hull
Closing Date: 30/10/26

We are looking for a reliable and hardworking 
Yard Operative to join our team in Hull. This is an 
excellent opportunity for an individual who enjoys 
working in a fast-paced taining high … Read more

PARTNER VIDEO

Leitz at Ligna
Qui consequi aut volum num et 
offictur, tempernam, eati tendem 
explaborum niminulpa dolupti 
assinveliate alignit doluptatur, 
sunto beari sam
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This is a full-time, permanent role … Read more

HGV Driver Class 1
Salary: Competitive – dependent on experience

Location: Hull
Closing Date: 30/10/26

We are looking for a reliable and hardworking 
Yard Operative to join our team in Hull. This is an 
excellent opportunity for an individual who enjoys 
working in a fast-paced taining high … Read more

PARTNER VIDEO

Leitz at Ligna
Qui consequi aut volum num et 
offictur, tempernam, eati tendem 
explaborum niminulpa dolupti 
assinveliate alignit doluptatur, 
sunto beari sam

Read more
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Placeholder text for partner 
editorial content in here
Placeholder text in here lah lah ded ded da da 
celebrating – but for CadCamMan, it also feels very 
from a family garage, the Tudor Oak-based much 
like the beginning of its next chapter. Founded from 
a family garage, the Gloucestershire-based finishing 
specialist has grown into. Read on

www.cadcadman.com
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celebrating – but for CadCamMan, it also feels very 
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a family garage, the Gloucestershire-based finishing 
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http://www.eventbrite.com
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Eshots and Digital Issue advertising

6

6

16

SIDE 
BANNER 
LEFT

ESHOTS (marketing emails)

Distributed Mon, Tues, Thurs, Fri.

FINISHED COPY SUPPLIED - £450

BESPOKE - £595 (created with your loose copy)

Attention: Customer to supply text, images, links and subject line at least 
seven days before the eSHOT is required to be sent out.

Click             to view an exampleHERE

SIDE 
BANNER 
RIGHT

DIGITAL ISSUE BANNER (per issue)

Displayed either side of each issue on Flickread (includes the archived issue)

Furniture & Joinery Production
LEFT OR RIGHT BANNER - £650 / BOTH BANNERS - £1200

Industry Guides 
LEFT OR RIGHT BANNER - £750 / BOTH BANNERS - £1400

Connect 
LEFT OR RIGHT BANNER - £1000 / BOTH BANNERS - £1500

H 520 x W 180 px, animated or static, supplied as a PNG

Attention: 
Max booking for  
3 issues per annum, 
not consecutively. 

https://mailchi.mp/media66/scm-invites-you-to-the-next-technology-center-grand-opening?e=0838f1eafc


Connect
The Furniture & Joinery Trade Suppliers Directory

Published annually by Furniture & Joinery Production, Connect brings 
together the UK's furniture and joinery manufacturers with the suppliers, 
products, equipment and services they need to succeed.

Combining a printed directory distributed to key industry buyers with a 
year-round online platform at www.gmgconnect.com, Connect puts your 
business in front of decision-makers actively seeking suppliers, solutions 
and new commercial partnerships.
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YOUR BUSINESS. YOUR AUDIENCE. YOUR OPPORTUNITY.
Multiple ways to make your mark:

• Print Display Advertising – Command attention with high-impact display adverts, 
premium cover positions and advertorial features.

• Promoted Print Listings – Stand out in relevant supplier categories with prominent, 
enhanced directory entries.

• Enhanced Online Profiles – Turn your business page listing into a powerful digital 
showcase, featuring product imagery, videos, brochures, company information and 
direct website links.

• Online Banner Advertising – Put your brand front and centre with homepage hero 
banners and targeted category advertising.

• Integrated Marketing Packages – Maximise your exposure with Bronze, Silver and 
Gold packages combining print and online promotion.

Why choose Connect?
>> Be found by buyers, not just browsers   >> Make your mark in print and online

>> Stay visible long after publication   >> Stand out from the competition

Don't just be listed, be the business they choose.
Secure your place in the next edition of CONNECT and turn industry visibility into valuable business opportunities.

CONNECT
The Furniture & Joinery 

Trade Suppliers Directory

E I G H T H  E D I T I O N

Connect2026Cover.indd   1Connect2026Cover.indd   1 31/07/2026   12:3831/07/2026   12:38

There is a full media pack 
covering all the opportunities 
for Connect 2027.

Contact the Media Sales 
team for further details.

Chlöe May Brown Coe
MEDIA SALES EXECUTIVE

01424 834567
chloe@media66.net

Lisa Williams
BUSINESS DEVELOPMENT MANAGER

01424 834829
lisa@media66.net

Sarah Wilson
MEDIA SALES EXECUTIVE

01424 834008
sarah@media66.net

Click             to view the latest editionHERE

http://flk.bz/lQZr
http://www.gmgconnect.com
mailto:chloe@media66.net
mailto:lisa@media66.net
mailto:sarah@media66.net

